T 18 3 = 5 dm F0 38 A an i H 85 2R SR A =5 I -

O &

PRAEHE AR

BE WRERAMATREIREGER, tmAks
FREBLEABGEFRFP MG R ARG T XM
MdFFE R, RIL KR BB RSB XRITTRIE,
B R—. AR =B AL A R E W IR H R N e R o
TR Sk B IR T, R IREAL R F AT RS
M dF ; FFR DI T Bk ik R 5 X AERE 5T R db fo 528
g0 L AF F v P A PASALA 5 BT B R IR A F R S A
5 ) e i 2 4 S e VR R AU AR M e R F Keg ANk AR,
x5 BV e R oy KOG AS Rz AR Ll K

XA KB 2EFX; FRE; EAS

* KX ZERARAFEALTA (71272027, 71472107,
71602168) # 84

51§

—aKIHIE R, — B8k, SOE AL E Bk LI
BoH, HOEAE AT L Rt K, AR
A—F i PR IH A Iz b AR, PR B B
TRBRMWIHE FR A, 525 78 2% 5 B0
A BTSRRI IH T R WA — 7,
B 35 23 PR Ay S T A I 8 4 R4kt R 0% 7= i it e 5 1) 59—
J7 AL, Rk & S AT R TH IC R AT LAAT S0 kT B
R 2 it RN B AR 7 A IR IBR 4, B TR H B i RLAY
AR RS, RIHMVE T A LT X AR
FHOFFIH BRI I 4 19 R

PUAEAIF 58 4 B TH 23 X5 S PR A7 A )12 3% 388 10 52
PRIH 2 e AR B O BIDIR 2, A4 e J8 i A k2 10k
g5, fem ARy, W e AR IR B PRIH R AT LR TR A
B AL 270, Aaat 24 AL U RAT R 4 10T
B2, 7RI 2 UL SR 5 T, PR TR G I 58 00 A DU 45 Ry B
L PRAE IR VIR IH 23 1111 2% 3 I 4 28 47 1 9™ b, USRS

485 90 30 308 WS 2 i R T 90 8 X DT i g i e, 1 fEL
s B OCTERIRXS “ SRIH™ S TE2R”7 BT 2k ok
s, P

MIHE A AR M YD) EE ( Self-oriented),
B A HTRIE A SRR B0 i SR UL A, U2 3 8 K o L
HEAC KK IR 2L (Sensory Exploration), X &k
VRN B | 73 11 P N ') S I U N |= b 7o R
A RS IR R BIHL, 2 0 (A TE 52 R 52 T T 2 ke
R T O T SRR AR Ty, SR T R TS AR S IR 114 S T
W20, PR B AR A S AR R . A SCE A — R A
HASEE, RAANEMFRIEED T MRS SCA M
PRSI IE R, IR AR - (1) WIHREMAAEER
st P S Pt 32 43 o D 0 S0 5 (2) B[R] — 7 i 4R R
IR B S A, EIE’WIHW%}F,H\%EEMMK%B’JWWFE
eI CZARYE), T A2 52 FRSOH 3% sl ( 5
HE) 5 (3) ’E‘Z@E’Jm%ﬁTTWIElXTiﬂj%FH EEd:0)
LW TP AETE R A AE T 5 (4) P TH X 525K it 58 F o e 9% 1
2 W AR AN A0 B e 38 7 = A IR AR A, X v B
D3k T AR A E I Ok o

ALFE X

— . ERERIAFNIR IR (RIS

1. PR1H

A e ] B X PR TH B 8 SO X R R
Hepper 55N M IHZ —Fh & 2418 %, WA LI 22 &
WA R, R G I EORZS  UY BGRIRIE L S
LA BT TR B AR IR R, B R
REfE il & MR IH, RIHM N A Z R R EAERAIEN . A
BN s —BeE IR O &R, FERE A XAy A
12, WO R R LWEE, R, ma
G 152 A i ik, 1)
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PR TH XA A 1.0 P B 0 At 23 47 R A7 A6 1 2 B
BTN s, HARRBAE = A5 i ae - AR S
i€ ( Self-oriented Function), {7 1E & X i HE ( Existential
Function) FlIL252FEhE ( Sociality Function). ' H
Fe 3 1) Yy B2 35 MR IHAR R A AR BUCAZ B B FRAR 4
1k, REAE, BAX BRI MR R, [FEX Rk
B AR A B, O Ry ARSI I RE L IR IH
e B DH K b, R AR, a0
BRI 1 oK o U A AR R T RE VBRI 3 2 3 R AT
X ik 25 A i v LR AR SR AR 12, PR TSRS T A A
SCR N U Rk S A T BE TR R R IH R TR S e L AR
B2 4 I 2 S TF IR IHAY B R = AN ThRE, AHSERESE
R IH A AE B R U2 3 3 (4 s e, a0 B S ks 28 A
Tife, MOIH AT AR AR PR Al gk, B 4 TR g A7 o 1
—RANGE, WA R IAE & TAAMTR 85 52 25 A
IR G, DTG LR AR A5 B i 36 ), o i R AR g,
S, PR IE IR BE S X B A S DY A AE AR, B AR R A JRE
FER 0 I 0L AN BE L, = — AR g, RRE R,
AAL L AATT L — 445 — A ki JHE i A T 28 3 1 P4 TH =R
P, e 3 E AT AR S O AL 2 L B A ST
SR B PR AT, DA 2R ARG Yo JIES PR 0 A 1) i D A a2 1 21 e
Ja, WIHEREWS 2 i T )7 A A IES I H LA RAT
R REAEAT R IBEAR . AP R F A A IE R 8 R
SRR, MM R TAHANRAT I MEET . W
IHE o fg At SR R, M T TRIF AL IES R
LA RAT RS VEAT I REAL, )

PRIFTE S 55 2 AUl [ A 2 — D S SE e S F 9T &
R, 2230 B ST 3 R R B o A AR AR 4P TH i
W), AEF7 IR S5 B i A E bR A AR sl AR AR I A 1Y
22 MLIT R LG R 2 AR IR 20 2 B i MR IR st a), 4 4n 3
E o0 AT M oA, BRI WH, REEMT
AR T ELE R AR, R IXER 43 4L T 30-40 B4F
I By BE B B EL A B PR IR 1)« P2 Holbrook i —#
UM IEAGER A E, BWE —FA-dmin, JFE
P TEBE i) 2tk 57 F 4R 4%, BT LA 280 T A 44 XA TH HL 52
A P 2o 22 R i, AT AR TR AN FE PR TH A ] 1 R — A
HEOCEZR, 5 “QUETRRETT — WSR2 WA
[IE=ZE: B il P W T 53 ) e S IS R e K &R A NIE R (i
MG REME AL A TH S E IR IE M R R . Flan, SeR
EAENKI, A In] B FAE 3T A% WA [7] 288 7 4 1 1H 1
SR, T B FRRR BE I 28 AR AR AR A TS AR I VRSK
M EAK B AR B v A0 T 2% B AR AR IR 4 T LR AR IH U
SR B HE R SRR R B, R I RS R R T 2 AR IH

7 mn A, BRI R P TH Pl RT LR 2 o R A By
P il e e < o 4T A i 14 AR S BRI AT PR IH 8 1
Fz, BRSO T A B 4Eu XMk E Y,
R FEBEPE MR IH B P P R SR B, ARAS R 25 B Jon s -
PRIET™ SRS R, PRA A TR R 55 35t 57 i) AR AR S v
Bz ARG X, R IH AR FE A T L Ty RE . B
Ak, PR TH BT 1 30 3 W AT LAY R A T 2 X 3
JELRR B AR 7 W 0 I IR 2, BR TERE H bR B AR
BT R B R TS A B P TV 2 A 0], 3 ARk S
43 BIF % TF 4 TR A PR THAE S BT R A2 2 X T 2 o 3 10 52 i,
T A Ry &5 2R 78 B T S D SR AR AR S MR IHIRR B ¢
Ro HET A IREM A, Lasaleta R,
PRIHSEF T AN TR 2 S 3 BN, M2 i T AT A6
I, MR B AT F =i sk Z A Em,
TSR B2, 1H 2% MW T X 25812
L L AN | B NG AR N e S 2l TR N L1 e AR
o b Xl b ) e g R A Ty Ko i — PR TH 2 3 R
aob A e O (B Y 3% R i e A ke R A il ) BT
AT ENL T ZWF I35, BT DA ST M IH XA A
RIZ IR B TIRE, TR M IH XA AR S S04 52 )
2. MRIH I e 3 RN 52 4 o 52 T T 2 e 3
IER A IS EEE ( Self-oriented) A F RIHAEfH
AARTE Z2dth 7 22 B B IR A BRI AT C AR AROUE ) AR X
A R FERR S AT C A AR ), 1) I A1 5 R PR T A 4t 4~ A
2B ENAE AR (Intrinsic Self), FRIMHXT
HIRNTETF RGO, P MR R, NEAKRS R
FAAR ST B CGE b 61 RN Tl S R, S LT
Z2 M52 I TE SRR B I I S, 58/ SR AT R D, 2230
Ftl, PRIHAR &0 7E B 35 W AT Re A0 4 7E T 2%
AP BE Z 4 B T A RO AR ST T 3R, SR I H X 1t
SR 0 R AR 4
AW HEL, Steenkamp SEWFFT K B 24 A A X i 8 17 2%
VO B HEAT L AR B, 2 R R A S HIF Y R G IR R
2R BUStephan S5 5% A& BLAS A A4 PR IEHE 7] 5 4 0 - 5R
(Fun Seeking) A=K (Reward Seeking) FYBIHL
WEIEAE, BRI RGRIEZIPL, R IE TR
HRFoR AN i TR o "o th ZFEE Y AR IF R R B, R
H# & TR BSE R R T 3Rk, 542 = B 8 7 Sk Bk
T Z AT Pk PR AR 2T AT R S AL, U TR IR
R RKIE—FNL I WORISIPL, EILATRE 2
KA AAETH e e S i R v B TR R T ek . SEBR |,
Baumgartner S ITIF 5L AR & Bk gl 5 S5
Kt E M SEIFBT 6 ( Autobiographical Memories) 231
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FEASARTE 7 S PE A B AR ™ S B M AL, T B 2 AR
i E I AR g B2

IR SR U SR ) SRR TR SRR R AR R T
ey A G B9 SR X T S e RE, T o A T A
SRR R IR AE PR R BN T o ik AL 1 )
Metcalfe ZE4 i, ¥ N R G0 2 T B DA R T e 3R
CFRMEYe SR 20, T B8 17 J% 3R 4 D) R P 0 11 17 S e
ST Bk s O 20, P MR N R geab T
SO, 2 A TR ehsh AR, SRR E AR
M 24 P R G A T 32 S A BF, 9 2 3 (i 1 T e U Y
BPBE 5240 o AR SCIF ST 4R 3R T 5 Wi 1 2% 3 L e O 5 bk
PR BN L BN Shiv ZE& B, ARG 3R 45 0T
IR 52 ) A AR PR D 3R R E e SR B 3R Y
TH B G IE AT B B, 31 2% 38 X LA 3l FH LU 3 FE 2 A
GV 5 B R DN DR S XA, T 8 R 28 B IR A A
i R R SR XA, AT 1) 328 455 0 2 PN 1 SR AR i
B AR s 24T 2 3 MDA T R TR TR A, s A S i)
W — 2 DI REYE A 25 9 SE AR BT IR Ah, BRI IR B #
22 52 TH 9 2 P 37 3, iy I ol i R G i ar
RE XU I 2 IO BRAR BG:, B0 2% 5 DO AE S 1A 58
b, S S I P S d T DU A O PR AR
CTAE S P 3 3 i Il o 8 P g S MR e o B AR SR
PR TH A2 52 10 11 2% 5 A J% 1 ke SR R B D 3R — A~ T
HRER, IFHSMRE KN 9 H W R A E e 2.

SRR 5 S AR AT H A T v 2 T I £ T X 3
P, HZ U RBRPEPOR S PR SR AT Y SR RR 4
NG SRV ESE N o U S (S Pt (N O | A o
SEDLSR IR T PR BRI SR 55 5 SRR AL
T, T SRE DI RE M, AT TE A RS AT T
FEF R, S E SRR B AC HR, 80E 58
SRS BRAT 45 14 T o B0 A S S AR Sl R S 1 i A2
FITH PO U AR Z 2= F W LT MR R TR ZE
R S5t AN S T RO SR A S R R, AN B R S R
A B S HERRAE ARG R B AR BTN R R
s RIS Lt R S 0 B B I A RS (Want)” FIIA
PERY N4 (Should)” ZIAIAALHT, BRI / B e
oy 32 5 i B 2 AR AR SE R kR PO N, 24
AL T N AERRCOR HEA T U SR I, 25 0 22 i 1 R 52 4R B
YT, AR SCHE IR IH 3R 0 IR D 3y S g A 14
FESE R it 2 PR R R T D e R AR, ELACHE, AR SO
MR

H1 : PRIHAR (A A 752 A At S5 FH A DR 3R i 452 5 i

H2 o MR g 3 2O PR TH 22 4 5 0 52 o 2o %

521 B A AL

PR TP TH X 5 2 o RS2 o D SR A 5 ) o 3l 3 A
KIENEP R T R EE R, B A R A Y o 5 AL
s o TE F P R SR TTAEN o X T T R A R M
B DR R R S 2 bk O By R v BEPE 32 U (Lay
Rationalism), PRIHABYSE I /EF W BEHISS . Hsee 1NN,
ARBIAFAE TS PR £ 22 5, RIS 2o I 1 PPk
SR AT O SR R R AR BG E AT 3R L P Hsee 45
FFA TR L3R, IR AR I v Pk 3 O TE 2
B S PR R OR B R, I ELAT REHC M R SR A0 A
VLR S, FTAXT F e v = LMW S, il A
G IH R W R 4, 1 IS UM TH X 52 4 5 Al 4
MR S M AR O o BRI, A SCTR .

H3 : A3 2 SO ) I8 5P TH X525 i RS2 FH it
PEPEMIFE I o S0 9% 3 8 T i B 32 SR, PR IE XS
TE IR e G %) FRAR 52 i 4 I 2R

VAFE S B 25 X M8 TH 1 B 98 58 2l QTR PR IHAE S T4
V) 30 W RN 7 i A 7 2GR AT XL B A L T
ARG (i by, U222 AR AT 2 B LR IHAE S — R 8 &
MG L, RS IR TErTE s sk . 27
A = AR B TE YR AN B S S S BE S A
FEAHX AR, HiTE= A5 B

W

1 BB A A

AT T8 36 A7 SR 1 5 A K 9T 44K
B, FHER 22 %, Hh 47% B Lok, 5
50 fif 8 DT AL B3, T 5 5 R B 3 T
AL PRI R BF T 2 SR 5
SRR C IR IR 4L B 1 B SR A R R L A
MTTREEN PR IE B A, < B2 & ek 250 . AEAR IS
SRR T PE. SR L3RR FE PRI, R 4
R RRAE™ 5 T L1 2 5 2 U B o A8 0 2 3 G e 3
TR S M E A G P e R EOR T E R T
K RER S AF IS, ARAfE ARERRSE” . [, DALY
S 5 A S T MG AT X A i

ok, PS5 EBUET PANAS BRI T
T2k O LIRERFTERW], PRIH 27 B IE T B 175 2,
T T AT 4 T R 2 S 5 AR L S, ) IR
15 4 L B i — T A 9 A

2R, BEEWERE G - RRIT A, W
HEFE—FIILAE, L ORI NS T, R e PR SR U
SRR A AR AR SE R B 25 A Sk
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ZN MBS AZ 0, B XHE A A = Y s B
B R TE AR XIR , H i AR X At . R, il
25 2% IR S V0 1) 1 8 P LA R4 S A A F 52 4
S AT . R TR 56k 3 2 A% R S VD P SRR
SRR AR 22 57, A SCAAMEE TR — A1 31
B4 K2R R AR BR SE VP P RS PR, FRATTAS 0
S 5F RS E F AT LA S AR AR S A, JFE
S5 AR SR RS A E SCRUR B, SRS I
Z 58 i KE S ARG SV PR A I IR Y/ S L
S RE SRR BE AT Ay, 1 RORGERSH, 7 RN LT
SRIY . B A5 R R W M B A R R R YRS A B
BT VR (M g4 =5.68, My,=3.10, t(30)=7.73,
p<0.001). IJi, Z5HEEETEHADNAMGE.

2. B g R AT

AT R M IR A R, A SCIISMASE T 39 4
(P41 20.87 2, Pk 51.3%) Rl — T i A% 14 ki
WATERE KR . A6 S 53 MUC— R /3558 0 F45 LS,
B A B EA TR ARG B - It 2], FRA A
PRIHAGE 457 F “dbif ez, IR IRIH . 2 5%
TEATRE 7 r 3R R A O RSz, —H T
PE AR IH A0 AR i ( «=0.911), 455 W R R IHEEH
FRL, MR, WIHE S5 EAT B S PR T )
(M e =5.26, M gz =3.33, t(37)=5.02, p<0.001).

WA, AXEmRT EARE, PRIHX RS
A BE BRI, BPREE R WoR, MG, RIH
S 5B T ZH B FIMPERE S (X pna =37.5%(18/48),
X g =18.4%(9/49), X’=4.42, p=0.036, Cohen’s d=0.44).

2 G FI G 45 T BE 2 B IRIH P R, F 75 ) 2 520K
wi RIS FH S P S, AR SCHE — 2D R I8 T 4 AH G 1 B
G50 Ay RIKE 10 AT T 25 DU SR 10 A 6 TR 2 ) 15
AT 43 MBI 2 538 i IE TS 245 ( «=0.840) F
FUATE 25 ( «=0.908). M IH 41 A0 44 il 41 76 1F 16 15 45 1
BWHBEZ T (Myng=2.46, SD=0.70 ; M pyu5=2.63,
SD=0.78 ; t(95)=1.14, p=0.26); 1H J& {f |H & & & Ik
T AT E 2% (M oy 00=1.63, SD=0.58 5 M 4 4y 4 =2.02,
SD=0.91, t(95)=2.53, p=0.013, Cohen’s d=0.52), X
55 2 W0 55 % B A PR TH AT AR A8 67 T A 28 2 — 3. B
ZJE, DASCEedm CMRIHAL vs. #EHl4l) 1k A A &
KRB 2 SR RV b AR IR AR &, R B I IE TH
164k, MRS E P E L, AT 00 Logistic [HIJTA
TSy M, B 45 SR R PR 1E B 075 18 X 1 2 4% ok
VbR vk BEAFAE B E W ( B=-1.017, Wald(1)=4.20,
p=0.040, Cohen’s d=0.56); M IE 1% 4% ( Wald(1)=0.700,

miFHE

p=0.403) FIMMETE LS (Wald(1)=0.314, p=0.575) M
) VP AN 1 2

W 5% — B B 245 SR ) 20 SCRF T AR ST R AR 3, PR

T2 5 A 44 78 252 5 o AR SI2 FH o A 258 38 P 8 i 3 22 A 3

WL, [E s HERR T 45X — T RE R AR . BIF T R

JA D3 Hh—Fh PR IH R Jr 2R 30 AR SR AR i R fa Ak o

=W

1. W 5T #

o A R 2R A TE KSR 50 SRS AE ST A
5%, ZH5EEHFER 222, HbP 2wz 55 8%
Ao ARBFERIFE A AT P R AL R 280 i, iR S
TR BEAIL S C B P I AR 2 PR TEGE R R0 A
( Sensory Input) fili &, BINAZMIRE ., =&, 24850,
— B X s, AT R W R EAE Y0y O R
MWIH, WIRIHAL 2 5 5 WA 1 E A& 80 J5. 90 ) &
AEBIRAT RS A BRRE AR /N R R
B —IK ; I 2 58 0 E B & R R AT
BIENE A - MERIEZ 4, Lovelive., eI I
W 2 Ul Not.,

T B E B AR A A, BT A I R A
PRYKIL - “ubaT b2, A -FIRIHN 25 e
Mz, RIEBNRHRIAY, S HEEFERRE T 4EER D
A Y T RSZ . B LRI AE S TR TH R AR 36
At ((@=0.929),

ZJa, SRR, Z25E%ERBRAE KN
PETRAR , W5 B P — AP IO AT, 76 O A% AH ] 14 1 50 T,
EEPEE SRV R A EMAEE A, n, S E5EEE T
SN

2. R Es R AT e

BHREE IR ATI I R IHER A 2L, AT s,
WIHAZ 55 A BRI (M ygpa=494, Mppa
=2.66, t(48)=5.32, p<0.001), B N T, LRI,
WIH B S 585 0 2 B B MR 5% ( Xoppa =68%(17/25),
X g =36%(9/25), X?=5.128, p=0.024, Cohen’s d=0.73).

R 5T 14 245 S 5 R R AR ST BE AR 1R $2 I T S HE,
VPR TH 23 32 3504 A A 52 5 o RIS P 7 5 99 v O 7 52 2
Mo WP IE =K iE — 2B HEBR LA T BE A A, LA TIE 3 2500

M. #m=

AW FEELE AT H A - He—, HEBR il KE
257 ATRES LA SCAZ AR 5% 5 BOMM H AR £l 9 B 2 0 % 5
SR AL AT RE A RE, BB RT BEAE 2 A I 0T B 2 i
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B 4%, KRVIJEAE ZmBEsE st vbhn, Hikfaar
REEMIHE R AMIA #EAEMM SN ERE S HERH
IR, AR AS STHE H 0 B PR TH 5 ) e 3 XUA E
T 52 M) 7 S PR R 5 e, B8 335 A7 b 388 7= P TH ek =2
SRS B 0 52 e 7E AR TS A AR RIOR AR RE
XTSI TSR . itk BF5E =B Ia]— 35 5g T H R 5 0
SRy TE R B S A O TH (4 R i, T 224 T v gk
PR IR PERS, PRIE S ST 2% 8 X 5 5 ) i e SK R
{ER 2 15 58 Ty R\ R S s PR, MR IHAS 23 520 15 5
I S A

1. WFFE T At 7

o A R LR AR AR 175 Z KRS E SN T WESE
=, ZH5HF VYT 212, Hh 49% M55 &4,
WEgE = 2 CIRIEERGA « MRIHA vs. IHIA ) <2 (I55g
S SR vs. RN A, iaS5E
ik Bt AL 43 1E 381 0 A 20 51 A

TR Z MR IHER S BFE — 58 e AalE], R EZ 1k
KB RIS HEHEWWRIA, WHAS R4S 555
SN A2 — L RS R TH 8 i F— 5l i s .
TR 2, =58 PR T I B ESZ B 1 LR
THeE R, iU R. B IR, AR S0, 1
RRZEE—SILBARHE, 7 E2RZEEIEEHE,
T T 25 09 PF 431 R R AR 56

IR, S 5FEEA IG5 WY s, &
SIRVETH R 4, 2 5P ORI AR 3L — 2L T 5 )
ATEEEM MM S s 4, 58 W
SRABRAR W K 3 50 J) 2 R Tis s ab s e o AE B 52 T
WG RIS, S5 DIE T XI5 KR i ]
PRIG SEAZ T 58 I nl B YER 2K, W S i 2= 5
FeboribRfiris, | RN —EARASE, 7TRR—ESK,
mIEEZRS H5EHETINEREL.

2. FREE R AT e

FATHE PR IHERDN . 5 58 007> 0 R M DL e AT
A2 HIR AT R AT 2 3 2 B 22 A0 T, B PR 4N
S M TH 8 PR I 5 7 04 77 g 1 X TH R B 1 28 .
AN 35 (p>0.3), 775 JE ME XS IR TH R BE A9 5 i
AEFE (p>0.3), HAGMWIHEEI XTI IH R BE 52w i 3
RN B FE (F(1,171)=17.46, p<0.001), #F— 0l ~7 48
At K E LB, MIHA S 5EICI IR 4 W #&
FTEEHZ (M 0 =3.67 5 M s =2.95, t(173)=4.19,
p<0.001), WI/REENGR. FoHh, XFFFIE L (PRK.
Afn. AR GEE), WAV H T 2 58, HIIHE
Y\, T I S B MEAE R R E T, B DA R 2

VE R RS AT 22 53T s R B oK, X3 i i
g4, IR FNTY 5 1B 0 A8 B e A 2
(p>0.1) 5 I5 55 JyJ@ VL) E RN ¥ AR B % (p>0.05) 5 1M
P TE A =2 00 AS e 51 455 155 2 A0 155 28 7 A b 25 5 i)
WIHE G = TR 4% (F(1,171)=12.25, p=0.001;
M gpia =2.22 5 M e =1.67), PRIHPE N REAL T 0001 2%
(F(1,171)=8.38, p=0.004 ; M y00=1.29 ; M 55 =1.66).

OE O, 5 22 T B A5 R R, IR IH R
PRI 5, 7 Ja 1 45 A X 1 e 03 W KR, 1) A8 HL S )t
( F(1,171)=4.45, p=0.036, Cohen’s d=0.32), MiPRIH#
(F(1,171)=1.14, p=0.287, Cohen’s d=0.162) FII5 5% J;
JE RO E RV (F(1,171)=0.761, p=0.384, Cohen’s
d=0.133) ¥R ZE. ERPUR ., B0 AU 25,
PR IE RN TG 5 53 & Pk #1455 3 W SIS 78 1] 1) 28 B 5%
w475 15 2 3 (F(1,167)=4.36, p=0.038), [&]H} H Atk 5k
& 45 X3 5 3 W 3K R W) A AE QB W 52 (F(1,167)=5.15,
p=0.025), A1 25 X5 X5 5 g W 3K B 0] B A 3
M (p>0.15), #EHIEL G, #F—EX LA YT 5T
PR IRYER (FE TR, MR ERT T A1y
TE ST ST ] (M g0 =4.03, SD=1.53 ; M ppys =3.25,
SD=1.59 ; F(1,167)=3.83, p=0.05, Cohen’s d=0.307) ; 24355
JIHBRSFVERT (MR sERE S ), PRIEXS I 5 g 3k
BB AE AN 2% (M ggng =372, SD=1.70 ; M s =3.98,
SD=1.61 ; F(1,167)=0.753, p=0.387,Cohen’s d=0.137),

mEzS Fcl
4l = {RIAA
(=
1B
= 31
N
=
o

ZIREA AR

B PRIBBRAFISE R T 5 AR E A #

i, BT AR SO EE AP BB S T T AR
SCHEe WFTE—FNIEIE R FHAS [A] A9 PR TR 38 20 07 XS AR 3
B LA PEAT T80 IE 5 WF 58 K [R) — ™ il R 40 o 5
IR S, S BUPR IE B 9 2% X AR AR T v T
Wy 3 T B, ELR AN B g T 9 X S IR X v Ty 3K
B WETEPURNAIEFE TR — IR U PR IF X ) b e 45 2 114
INTERILAR - 15 U 96 TR S ke 38 KUk PE LR i R A PR,
WF S LA B8RS A R 32 OGP TE SO, 8 3R] 75 4
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F. w5

A5 B B 2 56 U PR IE X 51 2% 4 AR S e 1 5
i £ 0o BEAILTRY, - BIPA TH -G B 1A S48 ] 3 R Y J P ) e
oA AP P 3 0y 20, st i P 3y =Xk
— 25 I A AR T S A RS D ) R R v 3 B S AR

1. A5 A F

KA ER A TEREWN 7T B RFEAESINT W5
W, Z25FFHER 22 2, Hd60% mE5HE Lk,
B 00 [ A Sy ] B0 P R - 20 M SE 30 10, A & 538
S ECE) M IH R 2 . B DO X MR IH 1Y 3Ry S
FR— 5 A, 7658 BT W IHFHF A 2 (s 0
H12) Z )5, FrfA 55— 00E 2 g5 . HBA
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The Impact of Nostalgia on Consumers’ Choice between
Hedonic and Utilitarian Products
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Abstract Nostalgia, which is defined as a sentimental longing for
a personally experienced and valued past, serves a self-oriented
function, existential function and sociality function. This paper pro-
posed that nostalgia activated the motivation of sensory exploration
and impelled people to follow their feelings when choosing between
hedonic and utilitarian products. Specifically, nostalgia promoted
people to choose hedonic product rather than utilitarian product. This
effect was mediated by affect-based thinking, and moderated by per-
sonal lay rationalism. The predictions were supported through five
studies. Using different nostalgia manipulations, Study 1 and Study 2
showed that nostalgia participants were more likely to choose hedonic
product (vs. utilitarian product) than participants from control group,
which supported our main hypothesis. Study 3 manipulated a same
chocolate as a hedonic or utilitarian product to measure people’s pref-
erence for hedonic and utilitarian products, excluding the alternative
explanation brought by using different product categories in previous
studies. The Godiva chocolate was framed either as hedonic product
(as snack) or utilitarian product (to provide energy for exercise). The
results indicated that the nostalgia effect was significant when the
product was manipulated as hedonic product, but no significant effect
was found when the product was manipulated as utilitarian product.
Study 4 tested the mediation effect of affect-based thinking among
the nostalgia’s effect on hedonic vs. utilitarian preference. The last
study, study 5, tested the moderation effect of the lay rationalism. The
results confirmed the moderation of lay rationalism: for people with
low lay-rationalism, who often used affect and feelings to make de-
cisions, the effect of nostalgia on product preference was replicated.
However, for people with high lay-rationalism, who often used rea-
sons and logical reasoning to make decisions and resists the impact of
emotion or feelings, the effect of nostalgia on product preference was
eliminated. This finding contributes to the nostalgia literature, and re-
fills the gap of nostalgia’s influence on consumer behavior. There are
also some practical implications drawing from this finding. On one
hand, companies should be careful when using nostalgia as a commu-
nication tactic, because nostalgia has difference effects on different
types of products. On the other hand, companies can use nostalgia as
a marketing tactic for promoting hedonic products.
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The Limited Incentive Effect of Informal Institution: An
Empirical Study of Trust Environment on the Efficiency
of Executive Compensation Contract

Jia Fansheng', Zhang Yilin’, Li Guangzhong'
1. Business school, Sun Yat-sen University, 2. Finance School/Law
School, Southwestern University of Finance and Economics
Abstract For the past thirty years, China has achieved miraculous
development performance under the condition of imperfect market
system and legal system. This phenomenon is called "mystery of
China's economic growth". Economists try to explain this phenom-
enon from different angles. The widely accepted view is that the
rapid development of China's economy benefits from the effective
informal institutions, acting as effective replacements for formal in-
stitutions such as laws and market systems. But so far, there still ex-
ist many remaining issues to be discussed, such as the relationship
between informal institutions and formal institutions (substitutes
or complements)? Is there any application situation or application
conditions for informal institutions? As the economic development
stage changes, will the informal institutions still be enough to sup-
port sustained economic growth and efficient governance? To ad-
dress these questions, this paper investigates the impact of trust, an
extremely important informal institution, on corporate governance.
Specifically, we use the data of 2003-2014 China A share listed pri-
vate companies, to study how the regional trust environment, affect
the efficiency of salary incentive mechanism on CEOs. We find that
trust can significantly improve the effect of executive compensation
incentive, namely the compensation of the senior executive is more
sensitive to performance in a firm with higher trust. In particular,
trust can be an effective alternative to formal institution and plays
an important role in corporate governance when the formal institu-
tion faced by the company is undeveloped. However, we also find
that the impact of trust on executive compensation contract is lim-
ited to companies with smaller size, and the effect of trust is con-
tinually decreasing with the expanding of the firm size. This paper
not only confirms the importance of informal institution to explain
“the puzzle of China’s economic growth” in some extent, but also
confirms the necessity of the full implementation of “rule of law” in
present China where economic structure has changed profoundly.
Key Words Trust; Informal institution; Formal Institution;
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